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Resorts World Cruises’ Flagship, Genting Dream,  

arrives at Marina Bay Cruise Centre Singapore  
With final preparations in place to welcome guests for its first commercial sailing on 15 June 2022   

 

 
 
Singapore, 31 May 2022 – The Genting Dream, flagship of Resorts World Cruises, arrived at the 
Marina Bay Cruise Centre Singapore (MBCCS) yesterday evening, in preparations for its first 
commercial sailing on 15 June 2022. 
 
As the first resort cruise ship to homeport in Singapore, the Genting Dream will provide vacationers 
with a personalised cruising lifestyle experience, filled with diverse international offerings.  Resorts 
World Cruises will deliver the ultimate cruise adventure aboard the Genting Dream, the first ship of a 
planned fleet that are “Resorts Cruising on High Seas”, expanding the Resorts Brand from land 
experiences – 46 properties, 8 countries, 4 continents and 80 million visitors a year – to the seas of 
the world. 
 
The Genting Dream offers 35 food and beverage 
facilities, comprising on inclusive and speciality 
restaurants, bars, as well certified Halal and vegetarian 
dining offerings. Enjoy international performances and 
blockbuster movies at the Zodiac theatre with an 
impressive 1,000 seat capacity; a theme park at sea 
with pools and waterslides, ziplines, a rock-climbing 
wall, a wide sundeck, state-of-art Virtual Reality and 
popular arcade games; bowling alleys, amazing duty-
free shopping, spas and many more attractions – 
perfect for vacationers or for corporate retreats and 
team-building. 
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Vacationers can choose a variety of accommodation options from Interior Staterooms to Oceanview 
and Balcony Suites, including the world-class luxury accommodation, “The Palace” – a luxury ship-
within-a ship private enclave with its own exclusive restaurant, sundeck, gym, spa and other facilities. 
 
As safety is Resorts World Cruises’ number one priority, the cruise line had successfully completed 
the CruiseSafe audit by Singapore Tourism Board (STB) and DNV, aligned with global health and 
sanitisation standards, as well as prevailing national guidelines.  
 
“These are truly exciting times. We are thrilled to witness the start of Genting Dream as the flagship 
of Resorts World Cruises, a new luxury and dynamic lifestyle cruise brand, affiliated with over five 
decades of global experience in both hospitality and cruising. We eagerly look forward to welcoming 
vacationers aboard Genting Dream to experience a “Resort Cruising on High Seas” from Singapore, 
which is full of excitement, lifestyle choices and memorable experiences”, said Mr Michael Goh, 
President of Resorts World Cruises.    
 
Log on to www.rwcruises.com for more information on Resorts World Cruises and Genting Dream’s 
exciting Getaway and destination cruises from Singapore. 
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About Resorts World Cruises 
 
Resorts World Cruises is a newly established Asian luxury and dynamic lifestyle cruise brand that is rich in 
Asian heritage, offering a personalized cruising lifestyle with diverse international experiences.  Resorts World 
Cruises - Resorts Cruising on High Seas aims to redefine the cruising experience altogether by providing 
exciting and unique offerings, a variety of accommodations, including the world-class luxury accommodation, 
“The Palace” – a luxury ship-within-a ship private enclave with its own exclusive restaurant, sundeck, gym, spa 
and other facilities, a theme park with multiple attractions, on board entertainment and international 
performances, retail outlets and luxury boutiques, popular and fine-dining and bars, MICE facilities and more.   
 
Resorts World Cruises is a brand extension of “Resorts World”, a global brand with over 46 properties in 8 
countries and 4 continents.  Resorts World properties attract over 80 million visitors a year and has over 30,000 
employees.   
 
Resorts World Cruises will debut on 15 June 2022 in Singapore with the operations of the luxurious 3,352 
passenger and 150,695 gross ton Genting Dream. With the inception of Resorts World Cruises, the brand aims 
to position itself as the leading cruise line in the region for Asian sourced markets, providing the highest 
standards in safety and precautionary measures.   
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